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Marketing Sports Lifestyle and Raising the People's Health

ZHANG Rong',SHAN Lin-lin®

(1.Fujian International Business and Economic College, Fuzhou, Fujian 350016;
2.University of Zhengzhou Science and Technology, Zhengzhou, Henan 450064

Abstract: Good sports lifestyle is a major method of solving health problem. This paper emphatically analyses

the feasibility of social marketing in promoting sports lifestyle, puts forwards that the social marketing is an effective

way to promote the sports lifestyle in public.
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