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The Road of the Development of Hotel Grouping in China

XIANG Dan

(Food Science Department Xichang College , Xichang, Sichuan 615013)

Abstract: The 21th century is on age that filled with group competition. International hotel group march, in a
large scale, into our country hotel industry. They brings us not only opportunities but also formidable challenge. At
the foundation of analyzing the present situation of our country hotel group, this paper trys to find out the outlet for
hotel group in China to develop soundly.
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