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Study and Proposals on the Poverty of Xide County

LUO Lin ZHOU Lian - bin

(Nationality Research Institute, Southwest University for Nationalities, Chengdu, Sichuan 610041)

Abstract: Xide County is a mountain county in Sichuan province, where the Yi people live in compact com-
munities. It” s a state — level poverty —stricken county with a very low level of social and economic develop-
ment. The paper aims at analyzing the main reasons about the Xide county’s poverty and provides the thoughts and
ways for its social and economic development.
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(Yanyuan Bureau of Agiculture, Yanyuan, Sichuan 615700)

Abstract: There are some restraining factors holding back the development of apple market. Time constraints,
fierce competition and low efficiency have been the main brakes in the cultivation of Yanyuan apples market, which
is full of contradictions. In this paper, a practical model of market cultivation has been proposed, that is , apple
production can be stimulated by effectively marketing. We should take a new road to implement of brand strategy so
as to further explore both international and domestic markets.

Key words: Apple; Market; Cultivation; Brand



