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Discussion about the Logical Presentation
of Modern Advertisement

ZHAO Qing - lan, OU Yang — fang
(Xichang College Xichang Sichuan 615013)

Abstract: It is necessary that modern advertisement should have a strict logical system. The logic of modern
advertisement manifests itsell in its text, pictures, colors and creative ideas which shows utilitarianism, artisty,
strictness, creativeness and dependence.
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