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The Small Business Enterprise Network Marketing

Considers in our Country

ZHANG Qian-you LIU Xiao—~jun

(Xichang College, Xichang 615013, Sichuan)
Abstract: In science technique development loday change with each passing day, the network economy becomes the
world economy of new a litle bit bright. The world economy just with the irend that can’t block certainly toward wear the
the business competes the direction

global market integral whole to turn, the business enlerprise existence numeral (urn,

development of the internationalization. The Internet of universal pushed the fly of electronic commerce,

the network marketing also therefore becomes new trend of the essential means and the business

the network economy

lo go forward soon,
enterprise markeling that the business enlerprise contends for the market. Win the small business enterprise lo occupy Lhe

important position in the social economy of the country, but is the minority community again in some aspecis, needing to be

pay altention to particularly. This text learns the principle according 1o the network markeling, combining the country in the

present condition of the small business enterprise, inquiry into our country to open a few problem thal the exhibition network

marketing face in the small business enlerprise.
Key words: Medium small business enterprise; Nelwork markeling; Present condition; Counterplan
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