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A Tentative Analysis on Applying the Theory of the
Marketing to the Management of the Library

WANG Teng', LI Hong-qin?

(1.The Economic Management Department in Xichang College, Xichang Sichuan;
2.The library in Xichang College, Xichang Sichuan 615022)

Abstract: On the basis of analyzing the necessity of applying the theory of the marketing to the libaray, the paper expatiates on
how to apply the views of the marketing to the management of the library in detail.
Key words: Library Marketing Management



